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The EcoNomic 'TivEs Date: 30-12-25
Clean Air Act Needs An Urgent Clean-Up

ET Editorial

On Monday, the Supreme Court stayed its November
ruling on the Aravali range, offering a breather to those
fighting to preserve this ecosystem that plays a crucial
) ? role in mitigating air pollution in Delhi-NCR. Even as
s governments seek to open the range to mining and
\ ' — A ' other infrastructure activities — through the front door
= = \ = or side — evidence of the health damage caused by
\ » Delhi’s toxic air continues to mount. Hospitals and
= 5 ) clinics are already reporting rising respiratory distress.
l - Those who can afford to leave are increasingly

[V S u-I- contemplating, or already making, an exit.

One of the latest émigrés ‘fleeing’ Delhi’s pollution
terrorism is Akums Drugs and Pharmaceuticals’ finance chief Rajkumar Bafna, who stepped down citing
serious health concerns. Bafna, who moved to Delhi barely 4 mths ago, has developed a persistent cough.
He is not alone. Gol minister Nitin Gadkari recently said he develops infections within 48 hrs of being in
the national capital. Air pollution is a public health emergency, much like Covid, and demands the same
mission-mode urgency. Yet, governments tend to treat it as a civic governance issue rather than a health
emergency.

The Air (Prevention and Control of Pollution) Act 1981 does not place public health at its core. Instead, it
seeks to ‘prevent, control and reduce air pollution’, without reference to health benchmarks. This framing
treats pollution control as an end in itself, leaving space for competing considerations such as economic
costs and industry capacity. The result is weakened public buy-in. The law needs to be amended Asap to
place public health at its centre. Doing so will trigger a necessary shift in mindset — within government
and society — and ensure that clean air becomes a political priority.
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Model conduct

Date: 30-12-25

India must improve access to Al resources, and upskill its workforce
Editorial

India has been regulating Artificial Intelligence (AI) use by expecting due diligence from platforms under
the IT Act and Rules, regulating the financial sector, and with privacy and data protection Rules. It does
not yet have a consumer safety regime that deals with the state’s duty of care. China pitched such a
regime with draft rules that it unveiled last week, which target emotionally interactive services, and
propose to require companies to warn against excessive use and intervene when they detect signs of
extreme emotional states. If these rules seem justified for targeting psychological dependence that
general rules about unlawful content do not address, they may also be harsh because expecting providers
to identify users’ states can incentivise more intimate monitoring. India’s posture is less intrusive, but
also more incomplete, because it banks on existing laws. Thus, it regulates adjacent risks but has not
articulated a duty of care vis-a-vis Al product safety, especially for psychological harms. MeitY has used
the IT Rules to push platforms to curb deepfakes and fraud, and define and label “synthetically
generated” content. Financial regulators have also adopted structural measures, with the RBI setting
expectations to govern model risk in credit and developing its FREE-AI framework process and SEBI
pushing for clear accountability on how regulated entities use Al tools. While some measures are
preemptive, MeitY has been largely reactive.

India has a large ecosystem that adopts models but is far behind the U.S. and China in building frontier
models of its own. In this context, it should beware the cons of ‘regulate first, build later’, especially since
domestic capacity is lacking. A more practical way might be to consider how it can nurture a frontier
model and govern the overall use of models, many of which will remain privately built and foreign for a
while, inside Indian markets. On the first count, India can focus on improving access to computational
resources, upskilling the workforce, increasing public procurement, and translating research to industry
while sidestepping the pitfall of paralysis by consensus, which could increase dependency. On the second,
India should consider regulating downstream use more assertively without choking upstream capability.
It can do this by adding obligations on companies that are deploying products in high-risk contexts, and
regulating how they monitor and respond to a model’s behaviour, to existing privacy and consumer
protection rules, for example, by expecting companies to submit incident reports, rather than requiring
them to monitor users’ emotions. This way, India can write rules for how Indians use models without
assuming that the global technology trajectory will rearrange itself to match its preferences.
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Why inclusion drives business growth

Progress may face resistance, but equality continues to hold firm. For businesses, this
is a reminder that inclusion is not a seasonal gesture but a strategic imperative

Harish Iyer, [ equal rights activist and head, Diversity Equity and Inclusion, Axis Bank |

Last month, the U.S. Supreme Court refused to revisit
its decade-old ruling in Obergefell v. Hodges legalising

— same-sex marriage. It turned away an appeal by Kim

SN Davis, a former court clerk, who had been ordered by a

lower court to pay compensation to a same-sex couple

PR | | S after refusing to grant them a marriage licence. Ms.

iiiN ilil Davis had argued that same-sex marriage conflicted
S RN with her beliefs as an Apostolic Christian.

The Supreme Court’s decision reminded us that
equality, though contested, has firm foundations. Yet,
the real shift is not happening only in courtrooms; it is unfolding in boardrooms as well. Legal skirmishes
may linger, but markets have already moved. The LGBTQIA+ community is no longer a niche; it is a global
consumer force shaping trends, driving loyalty, and rewriting brand narratives, even as society wrestles
with the complexities of representation and acceptance.

And beyond the ethical imperative of inclusion, there is a compelling business case, rooted in economic
impact and consumer behaviour, for companies to deeply engage with and prioritise the LGBTQIA+
consumer base. With an estimated $3.9 trillion in yearly spending power worldwide, the message is clear:
businesses that fail to authentically engage this market risk falling behind.

The lucrative rainbow market

As it stands, the exclusion and discrimination faced by LGBTQIA+ individuals carry a substantial
economic burden, impacting national economies and stifling human potential. Research, such as studies
by the World Bank, has illuminated these tangible costs. In India, homophobia and LGBTQIA+ exclusion
are estimated to cost the economy between 0.1% and 1.7% of its GDP. This significant figure stems from
various channels, including health disparities and labour-related losses.

However, despite the confines, the community remains strong as a consumer. Often referred to as the
“pink economy” or “rainbow market,” the economic influence of India’s LGBTQIA+ community represents
one of the most significant, yet under-recognised, market opportunities in the country’s development
story. Estimates suggest India is home to approximately 135 million LGBTQIA+ individuals, representing
nearly 10% of the nation’s 1.4 billion people. What makes this community particularly noteworthy is its
remarkable purchasing power, estimated at $168 billion in nominal GDP terms. This is an economic force
comparable to some of India’s major industries, one that demands deeper understanding from businesses
and policymakers alike.
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Inclusive marketing goes beyond checking diversity boxes. It is about creating campaigns that reflect the
world as it truly is. Today’s consumers, especially younger generations, expect brands to not only
acknowledge but celebrate differences in identity, culture, and experience. When companies embrace
inclusion, they forge stronger emotional connections with their audience, turning passive buyers into
passionate advocates. A workplace that visibly champions inclusion attracts and retains top talent,
fostering a culture where employees feel valued and motivated. Brands that take meaningful action
beyond designated periods show genuine respect for the community, not just as a cause, but as a valued
consumer segment.

Non-performative allyship

Global consumer sentiment toward brands promoting LGBTQIA+ rights has shown a notable shift in
recent years. Between 2021 and 2025, support for companies actively advocating for LGBTQIA+ equality
declined from 49% to 41% across 23 surveyed markets, as per Ipsos LGBT+ Pride Report 2025. This 8%
point drop coincides with a rise in opposition, which grew from 16% to 23% during the same period.

Several factors may be contributing to this trend. While seasonal advertising, such as Pride Month
campaigns in June, has traditionally been a key moment for brands to engage with LGBTQIA+ audiences,
there is growing fatigue around what many perceive as performative efforts that lack substantive, year-
round commitment. This shift, though, should not be interpreted as declining support for LGBTQIA+
rights. Rather, it reflects changing consumer expectations about corporate social responsibility and
concrete action. It is important to recognise that the LGBTQIA+ community represents a valuable
consumer segment that, like any other, deserves consistent engagement beyond seasonal visibility.

So, what does genuine inclusion look like in practice? First, it requires representation in advertising and
product development. Second, it demands corporate advocacy. Finally, and perhaps most important,
inclusion must extend beyond marketing and into corporate policies. This means offering trans-inclusive
healthcare, supporting LGBTQIA+ employee resource groups, and continuing to be an active advocate
especially when the legislative winds blow in another direction. LGBTQIA+ consumers value conscience,
commitment, and clarity. When internal practices align with external messaging, brands build trust —
and trust drives loyalty. This viewpoint suggests that the era of easy wins through LGBTQIA+ marketing
may be ending, but the potential for meaningful brand differentiation through authentic inclusion
remains significant.

The Kim Davis case reinforces a powerful truth: progress may face resistance, but equality continues to
hold firm. For businesses, this is a reminder that inclusion is not a seasonal gesture but a strategic
imperative.
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